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Identify Your Point Of Difference 
Do You Stand Out From The Crowd? 

 

Picture this: you are at a networking event. Perhaps 

it’s a lunch, a book launch or a conference. Amongst 

others, there are 4 naturopaths, 2 real estate agents 

and 3 life coaches. You need their services, but how 

do you choose and what’s the difference between 

them? 

 

And that’s the crucial question. 

In today’s market, there are an overwhelming variety of services and products from which to choose.  

Creating a unique Point Of Difference (POD) is a strategic way to make your product or service stand out 

and be noticed. Then of course, you need to be able to articulate that difference, preferably in about 30 

seconds.  

 

How People Choose Who They Prefer To Work With 

• Whether they instantly like and trust you, more so than the others. 

• If they immediately understand what you offer and it’s what they need. 

• If they have a recommendation from a friend, so the process of trust has begun. 

• Regularly seeing and hearing you and your marketing so that it feels “familiar”. 

 

Stand Out From All The Other “Real Estate Agents, Naturopaths and Coaches “And… 

1. Know the absolute essence of what you offer, who it’s for and why it’s different. 

2. Clearly and compellingly articulate in 30 seconds your Point Of Difference… with a difference! 

3. Use public speaking techniques to build authentic trust, rapport and presence. 

4. Build cross-referrals with related practitioners. Make sure existing clients understand all that you 

do. And don’t forget the most obvious: ask good clients for referrals. 

5. Create a consistent marketing message in a variety of media and share value added information to 

educate and inform. This builds credibility and brand so that you become known as the familiar 

subject expert and not just another “real estate agent, naturopath or coach”. 

 

Finally, ask yourself: Would you choose you? 

If your answer is “no” and you don’t have these four pathways clearly laid out, take the time to work out 

your unique Point Of Difference. If you don’t know what makes you stand out from your competitors, then 

neither will your clients and they may choose someone else. 

Find your authentic voice and message and you will have created your unique Point Of Difference. 

 

 Email Geraldine   You are welcome to work with me 1:1 to identify your POD, the unique point of 

difference that makes you stand out from the crowd. 
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